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Introduction
Newspaper supplements have been appeared nearly 2 centuries, but, with the Internet competition, a lot of Newspapers and magazines with supplements have died. Instead of bemoaning the fate of consumer magazines in the face of Internet competition, some newspapers are aiming to reach a market that is underserved by media in another way. In this progress, supplement was chosen again. But, it has to adapt with the new situation. Now they are adopting 3 new ways, that is, investing deeply for content; attracting advertisement and increasing circulation. The form of publication has also changed: from an aperiodic  supplement to periodical supplement. This trend now is very popular in media all over the world.
17 years ago, this trend was put into practice in the Straits Times (Singapore) with the first periodical supplement: Digital Life (DL). During that time, leader of the Straits Times aim was to "Singapore wants to be an IT hub and so promotes the use of IT in Singapore. So IT is important in Singapore”, this supplement was run to server the need of readers.
After that, in keeping with the times, The Straits Times introduced more weekly supplements such as Urban and Mind Your Body (MYB) to complement The Straits Times as well as IN, You Think Within Home (YTWH) and Little Red Dot (LRD) to cater to young readers in schools. In the Straits Times, this innovative media trend is seen as one of the most effective way to generate revenue. Why do the readers still read supplements in information explosion era (with rapidly development of Internet)? Why do supplements still “live” and bring full of vitality for the “mother” newspaper? I’m looking for the answers from the Straits Times during 3 months of my study in Singapore – under the Asia Journalism Fellowship. 
Anyway, in this time, the Newspaper I work for, Rural Today - serve information for 70% population in Vietnam, it also carries some supplements. But the editorial/editors are facing a lot of difficulty on how to run them in an effective way, resource sharing, and  business plan. Learning from the success of the Straits Times on how to establish, to run and develop supplements has proved very useful and my Newspaper could adapt some ideas.
I. The common trend in developing supplements in the world
1. All kinds of supplements in history: 

Supplements are not just a European or American phenomenon. India’s New Financial Daily Mint, a joint venture between the Hindustan Times and Wall Street Journal, wraps the newsprint element of its Saturday edition inside a magazine- although it had to be said that this is an idea from the fertile brain of newspaper design expert Mario Garcia, whose work can be found in papers around the globe.

(Follow “Pulling newspaper apart”- edited by Bob Franklin)

Another theory, Wikipedia wrote: newspaper supplements became common in France and Germany in the mid to late 19th century-they were called feuilletons in French. It even appeared in Chinese, they are called fukan. 
When this trend was running, a newspaper proprietor used it in some special events, for instance: before one election or a festival, game... All were welcomed by the readers. In the 1960s, Publishing Group of America (PGA) which is planning to launch 'Texas Profile', a new regional title in September with roughly twice the circulation of its closest competitor, Texas Monthly. How has PGA managed to round up so many Texans? By inserting the magazine as a supplement in local newspapers. Texas Profile will be distributed in Texas newspapers with subscribers of 625,000 or more. Blatantly, promotional gifts there was the supplement. 
But in during that time, most of them were periodic supplements.  In America, newspaper supplements range from the traditional (in 1940s, 1960s) but now they are almost defunct due to the appearance of TV news 24/24 and Internet. "In the Internet era, one newspaper rarely has a supplement", said by George Kennedy, Media professor in Missouri University.
In order to exist, supplements have to change. An often-weekly section of a newspaper, usually in the format of a tabloid or magazine, covering wide-ranging and less time-critical subjects, became new trend. The earliest adopter of the magazine way, at least on Sartuday, was the Finacial Times. It has “How to spend it”- one kind of shopping page. Ian Hargreaves- former Deputy Editor of the paper think “How to spend it” began a broadsheet newsprint set of pages, became a broadsheet supplement, and now has an identity as a magazine.
 Until now, supplements have 4 forms in publishing:
- A follow-on publication that complement its predecessor, either by bringing it up-to-date (e.g. the Index Catalogue), or by otherwise enhancing the predecessor's coverage of a particular topic or subject matter. Supplements are particularly popular and useful in gaming hobbies. 

- A newspaper supplement as a magazine, also include news stories, feature articles, letters, legal notices, guest columnists 

-  An advertising supplement which periodically accompanies a newspaper and is prepared by the paper's advertising staff instead of its editorial staff, covering topics such as real estate and automobiles on behalf of the paper's frequent advertisers; or 

-  A spin-off from a newspaper now sold separately and typically covering a specific topic, such as the Times Literary Supplement and the Times Educational Supplement
(Following Wikipedia)
2. Effect of new trend supplement

To publish supplements in the Straits Times does not require much manpower and it is attached as a gift for the readers… and also adds value to the mother paper: 
Costs: 

-  May well be free if newspaper treats supplement as a commercial venture and incorporates advertising. Subsidy may be required, particularly if extra copies are wanted. Full cost still cheap compared with printing a special report. An 8-pages supplement in black and white might typically cost around US$650 for 6,500 copies, ie 10 cents per copy. (Wikipedia)

-  Cover all kinds of reader, increasing circulation

Advantages:
1. Cheap: Inexpensive compared with producing and distributing a special report. 

2. Coverage: Reaches a very high proportion of the population (in most areas). 

3. Credibility: Has greater credibility than a report produced by consultants. 

4. Familiarity: Feels less threatening than most specially produced planning reports. 

5. Format: Large format allows drawings to be published at a reasonable scale. 

6. Immediacy: Very quick publication and distribution. The results of one day's workshop can be distributed the next day. 

7. Skills: Brings expert journalistic skills to bear. 
II. The Straits Times’s choice
The Straits Times is the English flagship daily of Singapore Press Holding (SPH). It has been serving readers for more than a century. Launched on July 15, 1845, its comprehensive coverage of world news, East Asian news, Southeast Asian news, home news, sports news, financial news and lifestyle updates make The Straits Times the most-read newspaper in Singapore. An active member of the community, The Straits Times was named "Newspaper of the Year" by the Pacific Area Newspaper Publishers' Association (PANPA) for its ability to connect with its local community through its Straits Times School Pocket Money Fund programme, which raises funds for children from low-income families, and its extensive foreign news coverage and analysis. 
The Straits Times put this new trend into practice quite early with the appearance of Digital life (in 1992), after that are In, LRD, YTWH, MYB, Urban… Beside periodical supplements, The Straits Times also use aperiodic supplements, most of them to introduce about tourism, important conference-events… This research project, I only want to mention of periodical supplements:
1. Features of periodical supplements of The Straits Times:
· A newspaper supplement as a magazine (size and content), enlarging consultative information, introducing new products; using question and answer column ... 
· Each supplement focus on one special issue (health, fashion, digital technology…) or focus on special reader (teenage, primary pupil…) with metaphoric slogan: “people grow up with The Straits Times”. Follow this feature, The Straits Times are using different ways to bring information to readers. Expecially, supplement “In” and “Little Red Dot” became a teacher, a best friend or even a schoolbook for young reader.
· Editorial, sale/maketing (for advertisement and circulation) was to be run by a separate division.

· News content of supplements are built and run flexibly by editors and their team 
2. Principled operation of periodical supplements
From 10th- Feb to 31st- Mar, 2009, I interviewed 4 editors of the Straits Times, who are running 6 periodical supplements. Through interviews with them, I learned that each editor has a separate choice to run their supplement in order to adapt with the reader:

              ■    Grace Chng- Editor of Digital Life
DL is the earliest supplement started by the Straits Times (in 1992) and Grace Chng is its editor from that to now. DL has a magazine style with content focus on consumer consultant. It has at least 4-6 pages to introduce new digital goods, give information on how to use it…Sometimes it publishes a list or index of consumer electronics. However, the editor always remain impartial in using news
This supplement is based on the advertising model (eg: the number of pages are generally depend on the number of ads. It is the only supplement of the Straits Times which hasn’t got fixed page, normally, it has from 24 to 32 pages). DL was started about 17 years ago as Computer Times as a quarterly supplement to capture the four major IT expos. Then when readership improved, it became monthly for two years before becoming a fortnightly publication for a year and then weekly. Computer Times became DL about 5 years ago when computing became more mainstream especially with the popularity of consumer electronics like digital cameras, and handphones. It supported the IT industry in Singapore, which is a multi-billion industry worth about S$40 billion. It contributes to about 4% of GDP.
Grace Chng affirms: “Our readers are interested in new gadgets, products and services. The new product pages are a service for readers. We don't tie advertisements to new product pages. Not all the new product press releases that are sent to us are used”. 
Anyway, the start of DL didn’t require much investment. The investment SPH put in is the total cost of writers hired to write Digital Life. “We started small, with 1 writer growing to about 5 today”. Now, DL is published on Wednesdays.    
              ■    Gloria Chandy- Editor of Mind Your Body 
This supplement has 24 pages. It was started in 2006 (Gloria Chandy was not sure about the time) and now it publishes on Thursday. According to Gloria, all supplements of the Straits Times are running as magazine “insert newspaper” that MYB is typical a one. 

Normally, all news in health are published on the newpaper (part B: Home). However, the Straits Times still establishes MYB which will carry content concerning health. Gloria said, content of MYB are special subject, so she has to organize a lot of cover stories about new treatment of disease; directions of use (medicine, food…) and follow up news from newspaper with information cannot be published on newpaper (because it is too long). For example: MYB in March had a cover story which mentioned “decoding food label”. If it is news, information only: “people don’t care about food label and might be use it in wrong way”, but MYB spend four pages to consultant on how to read food label!
With typical magazine-supplement, MYB has a lot of consultative and entertaining column. Some hight light columns are: Doc Talk; The Pro; Guest Chef; Fit and Fab… Now, MYB attracts advestising from medicine, food, health care companies. It also receives sponsor from some hospitals and pharmaceutical produce companies.        

          ■    Tee Hun Ching- editor of Urban
Urban started from 2004, now it has 24 pages and publishes on Friday. Its content focuses on fashion and beauty products for male and female. Following Tee Hun Ching, Urban achieved 3 main purposes: adapting the demand of reader; attracting advertisement, increasing circulation. In fact, information and news about fashion, cosmetic, fashion model … normally publish on the Straits Times (part C, Life) but Urban write deeply to introduce new products (as column: New products on DL);  new trend of fashion, how to use one kind of cosmetic; interview with long article one model...

As it is a fashion supplement, Tee Hun Ching’s objectives are specific: beside editing all the articles to be published in Urban, she also make contacts with fashion shop; cosmetic company to organize new produce and contact with models to show fasion...
          ■   Serene Goh, Editor of 3 supplements: In; Little Red Dot, You Think Within Home:

These weekly supplements cater pupil, students (teenage and younger) in Singapore. They’ve started since Jan, 2005… All of them publish together with “mother” newspaper (the Straits Times) on Monday, Tuesday every week (Monday have 2 supplements: In and YTWH. Tuesdays have LRD. In and LRD are printed by A3 size; YTWH is printed by A2 size, same with print size of the Straits Times). Different from DL, MYB, Urban… these supplements don’t insert with all “mother” newspaper. It only is a supplement insert if reader- especial principal or representative of school-   subscrible to a “mother” newspaper.
- “In” has 16 pages, the content focus on issues relating to teenagers from 13-16. In each school, which has a lot of subscribers, Serene establishes one club name “the Straits Times Media Club” with monthly activities (once/month: lesson; 2/year: camp 3 days; 1/year: the Straits Times camp: 24 hours challenge). It includes some learning seminars- most of them are on how to learn English successfully. So, beside editorial mission, Serene has to look after the activities focus on readers of 3 supplements as well.
- YTWH mention problems of younger from 18-24 years old, most of writer are students: “contributors write in we pay $ for their essays”
- LRD also has 16 pages, which focus on pupil from 8-12 years old. This supplement usually is being read by teacher in the classroom (as a schoolbook). 2 last pages of LRD have an English exercise for pupil practicing their English skills. They can study and do exercise on the newpaper page. Serene said she wants to bring more value to supplement: it’s not only news but also a friend, teacher of each pupil.
III. Effects of supplements in increasing number of readers, ads and circulation in the Straits Times
1. “Assaulting” to new readers to enlarge circulation:

This trend is showing clearly in 3 supplements: In, LRD, YTWH. Instead of publishing news on politics, society for adult… the Straits Times has started some supplement to serve teenage readers, and focus on school and university. With this kind of supplements, the Straits Times can meet the demands of all members in family: from children to their parent. Population in Singapore is about 4.5 million (equal 1 million families), enlarge new readers  have good result: enlarge circulation. The Straits Times with this supplement also are subscribed by school system with 15% discount for school. 
These supplements have been contributed in progress that the Straits Times has to face to economic crisis with circulation up on Mondays and Tuesdays (while on other days, the Straits Times’s circulation is lower)
Serene said:  In Singapore there are only 3-4 publications which carry content on  teenage and youth of which two are monthly magazines, so she doesn’t see it as much of a challenge.
As a small spring pours into big river of circulation, supplements contribute to increasing number copies of each publication: “Adapting to the changing demand of consumers, our core newspaper and magazine business continued to do well in 2008. Underpinned by a commendable 7.6 per cent growth in print advertisement revenue, the Newspaper and Magazine segment grew 5.7 per cent to $1,014 million. Circulation for The Straits Times, our flagship English daily, stands at 389,000, reaching out to 1,334,000 readers”, said by Dr Tony Tan Keng Yam, Chairman of SPH on annual report 2008.
2. Attracting reader through consultant/entertainment which are ensured impartially: 

This trend is showing clearly on remaining 3 supplements: MYB, DL and Urban. All of them have “new product pages” or “consultative pages”.
In DL, Grace Chng has built some columns focussing on consulting in digital technology, introducing a lot of new products. This supplement has at least 4-6 pages, which introduce new products and sevices in IT industry… Grace said: “We only use those press releases that are useful to our readers. We remain impartial because the choice of products and pictures are entirely up to us and computer vendors have no say in this. Increasingly, readers are using phones, digital cameras, high def tvs and other consumer electronics. They've become mainstreamed and writing about them is not considered "advertisement". And not all stories are favourable to the vendors”. That’s why she affirms: “The supplement adds more value to the Straits Times, making it a better read for the reader. Therefore it enhances The Straits Times”.  

Urban has also introduced beauty product market with all new kinds of comestics, perfumes, clothes… in some pages on this supplement. Tee Hun Ching tries her best to maintain independently and impartiality in writing those articles. She said: “For example: we introduce some new kinds of Mascara, we always have an article written about them, compare price, quality, how to use it… Each kind of mascare includes its picture. It’s consultative news, not ads”. 

MYB supplement introduce a lot of medicines, health sevices but spend not much pages as 2 supplements above. The content that MYB carry is more of news and information in maintaining health as consultants, and in fact it has a lot of consultative articles, which are written by doctors and experts.
All the four editors of 6 supplements don’t care about ads, so they can keep “believable news and information” for the supplement. That’s why all supplements attract readers.  

3. Contributing greatly in advertising revenue.
Interview Timothy Lim, Senior Group Account Manager- Fasion & Beauty (Display Advertisements, Maketing Division)
According to Timothy, separate the contents/editorials and ads is a typical way of the Straits Times in running not only newspaper but also supplements. In fact, he and his colleagues are working on both sale and sevice in advertisement. Name of each staff are listed on one corner of page 2 with clear contact.
Maketing Division of SPH has 13 Groups and they cover all subjects, ads, for istance: bank, medicine and food, fashion & beauty… Timothy’s group has 6 staff, running ads in Fashion & beauty for all publications belong to SPH (not only the Straits Times or Urban). Timothy and his staff get average of 3-4 millions SGD per month. “When Urban started, advertising revenue increased about 10% and ensured maintaining ads in long time. Normally, advertisement in fashion and beauty are publishing on Life (part C) and Urban”, said Timothy.
Timothy affirms: Editorial comes before marketing “We need to know about the content and form of each supplement, after that, we approach customers to invite them run ads on new supplement. Editorial took care of the reader and they would keep their idea about content of each publication. Sometimes we also write articles introducting new products, but editor can publish them or not”. 
However, Urban and another supplements of the Straits Times didn’t start vaguely. There are a lot of discussion between leader of the Straits Times and editorial, sales division mention strategy in content, ads and circulation. “Normally, we agree with all strategies because our leaders calculate clearly the way of maketing, sale, circulation”, said Timothy. 

When all supplements of the Straits Times started- as Urban, they really helped all ads groups (especially, Group of Medicine; Digital produce) to increase their ads revenue. It’s not difficult to get and run ads in the Straits Times because this article is the biggest one in Singapore and region. Beside, customers have a lot of choice on publising ads!
According to Timothy, his working in ads is very specific: beside sale ads, he also provides sevices in ads: customers (companies, shop…) registered advertisement in one publication (or ads staffs in his group invite them to launch ads), after that, he and his colleagues have to arrange with editorial the number of ads pages to publish, build lay out content, look after the ads until published. Customers pay all fees directly to the cashier.  Ads staff get fixed salary and might be rewarded following their revenue (they don’t get percentage by cash/revenue).
Gloria Chandy, editor of MYB also assesses her supplement: “I don't think people buy the newspaper just to get the supplement. The supplement is distributed with the newspaper, it is part of it. However we contribute greatly to advertising revenue. The ads that are bought for our magazine contribute to the paper's finances”. But in fact, Gloria doesn’t look after the ads, she said that customers can register their advertisment directly to ads staffs who are listed on page 2. 
However, between editorial/editor and ads staffs have to keep good contacts, mostly in approaching customers and running lay out of ads. For example: Tee Hun Ching- editor of Urban have to contact a lot of cosmetic/fashion companies and shop. If they want to advertise their produce/sevices on Urban or main newspaper, Tee Hun Ching will “build a bridge” potential customers with Timothy.
4. Reasonable apparatus 
Each supplement of the Straits Times has 4-5 persons, who run all content (include: editor, copy editor, writer…). Beside, most editors use freelances, interns or contributor. So, the apparatus of each supplement is very reasonable and economical, when compared with developing independent magazines.
All supplements also associate with each other. They are divided into 2 groups: Group 1 looks after 3 suplements which are sold in the school (run by Serene Goh); group 2 maintains supplements (MYB, DL and Urban). Every Monday, all editor, copy editor and writer have a meeting with Group 2 presided over by supervising editor (Sumiko Tan). In that meeting, all writers register their topic/article and discuss; editors also put some ideas about topic, cover story for next publication. After that meeting, editors continue discussion with writer to decide on who should write one topic and how to write it. The team who produce the supplement is responsible tp make sure the content is always relevant. “I decide what goes into each issue. Sometimes the supervising editors or other editors may also make suggestions. So can the writers, but it is mainly me who does the schedule each week”, said Gloria Chandy.
Because of “associate”, some work for 2-3 supplements, for example: copy editors or photographers. 
According to Gloria Chandy, editor has the right to recruit staff, if they think it’s necessary. MYB only has 2 writers but they cover and write most of articles published in MYB (sometimes, they also have to do articles for newspaper). Gloria is very satisfied with the writers’ writing ability and to be able to work in harmony with them in working. “I never have to give back articles to writer because of bad quality”, said Gloria.

All supplements are one kind of consultative magazine, so editors have to invite experts for the expert opinion, beside the journalists being experts. Especially, MYB with at least 3-4 experts are doctor, chef…. Only DL’s editor doesn’t invite expert as a writer. “All of us lead the tech lifestyle. Foremost we're users, so we know what we want. Then we read regularly to keep up to date. We also talk to the experts regularly. Even then we're not experts in all fields. So we've to keep learning and know which expert to call when we need their help”, said Grace Chng, editor of DL. 
In 3 supplements as In, LRD and YTWH, number persons - who are running the content- much littler than supplements mentioned above. Total 5 persons, include: Editor Serene Goh, 2 writers and 2 contributors (have official salary). Beside, Serene ask the joining of 6-8 freelances and contributors (some of them are students). Serene also invite long- term freelancer to keep some column as Andrew Duffy- English lecturer of WEE KIM WEE school. 
IV. Using supplement in Asia Media. 

Like The Straits Times (Singapore), using pediodical supplements are expanding to a lot of big newspaper in Asia. I interviewed two journalists from newspapers that publish supplements.
1. Malaysia: Supplements in The Star (thank to Leong Siok Hui, Fellow from Malaysia to help me do this interview).
According to Mr Johnni Wong- Supplements Editor, The Star is running a lot of supplements, most of them is periodical supplements. He said: “There is an average of one supplement every two days. But there could be three supplements in one day”.

For example, for the month of May:

National Edition

May 5    - Go Green / Environment

May 12 - Body, Mind & Soul (beauty products & services)

May 17 - World Telco Day

             - Homes Sunday

             - Education Australia

May 20 - Education Guide

May 21 - Singapore Tourism

May 27 - Higher Education

May 28 - Parenting

             - The Reader’s Digest Trusted Brand

May 30 - Banking & Finance

May 31   - Body, Mind & Soul: Indulge (beauty products & services) 

Metro Edition

May 4 - Fashion & Beauty

May 6 - Housing & Property

           -   Homes

May 13 - Dining Out

May 14 - ITEX 2009 (technology fair)
May 15 - Holiday Treats (tourism)

All of supplements of the Star appeared since the paper was established. But the number of supplements grew in the 1990s. Minimum number of pages is 8, and up to 48 pages or more. Below is an interview on how they were started and run .
Q: Before each supplement started, did your newspaper make a survey of public opinion (or reader)? 

A: No. Supplements are run based on feedback from advertisers and the frequency of their advertisement bookings. Also, senior management decide on what type of supplements can sell and attract money.

Q: Has any political element impact on?

A: We do have supplements paid by Government Ministries to highlight their activities, especially when the politician-Minister wants the public and the Prime Minister to know of his or her work.

Q: How about process of investment (include human source; finance…) of your newspaper to start it?

A: There is a supplements unit under the advertising department.

The unit is headed by a manager and four writers as well as a sales support team of executives who handle advertisers. There is also an in-house co-ordinator to liaise with the editorial section.

Q: Who gives ideas to build content for each Supplement and who is empowered to decide setting up it?

A: The contents are all directly related to the products and services of the advertisers. This means that we write only about the advertisers. Only the HOMES supplements will have a cover story from the editorial supplements unit headed by an editor and an assistant editor. But no writers.

Q: What's about the link between content and advertisement? Did it get adequate result about the news and economics?

A: As mentioned, the content only focus on the advertisers’ products and services and how to contact the advertisers. And for Government agency supplements, the contents are all about the work of the agency and the Minister concerned.

Q: What's the contribution of supplement to the main newspaper’s circulation?

A:The newspaper’s circulation is not calculated based on the contribution from supplements.

Q: What's your assessment of the effect (news, advertisment, circulation) of all supplements  of  your newspaper?

A: The supplements section is among the top 3 revenue earners for the newspaper. Obviously, the supplements offer the advertisers business when readers call them directly. But this situation works because the newspaper has a very high readership of over 1 million readers and a circulation of over 300,000. Our nearest competitor, another English daily, has less than half our circulation.

Q: What is your idea about this trend in your newspaper (it can be continued, will new supplement be born or die)?

A: As of now, supplements are still popular because urban Malaysian readers still refer to the newspaper for information on sales of consumer goods and services and shopping deals. But for real estate sales, the online property portals are getting to be more popular. Also the same with online job portals.

2. Bangladesh: Munima Sutana- editor of The Financial Express.
According to Munima, The Financial has 4 weekly periodical supplements (Urban Project; Asia; IT; FT Syndication and many supplements on occasion of national day like: Victory day, International language day, Population day, Enviroment day… The Financial Express also has special pages (supplementary) published on SME (small and medium Enterprise). Normally, they are annual report of different share market companies like Bank, Financial Institutions sponsored page to publish their annual report of each offices.
All periodical supplements- like the Straits Times- are one kind of consultative magazine but the contents only focus on the advertisers’ products and services and how to contact the advertisers. With aperiodic supplements, before publish them, Editor or Managing Editor have to contact all the companies to invite them booking place (on page) for advertisement.
V. Trend in using supplement in Vietnam media and adaptation to Rural Today Newspaper
1. “Movement” in using aperiodic supplements:

In Vietnam, from 1996 to 2004,2005, publishing aperiodic supplement are very popular. In that time, some big newspapers in Vietnam used supplements during special events and breaking news. Most of these events were sports. In 1997, 1999, when Seagame (Asian sport congress) and Asian football Champion happened, most of big newspapers in Vietnam published “express news” to coverage the news. But, all these aperiodic supplements only existed during the time that events happened, after that, they were “died”.

This trend is too old. It was put in practice in Europe and America from 1940s-1970s  (that I mentioned in part I: history). But in Vietnam, in that time (1996-2005) there were not much daily newspapers, so editorial dicided to publish supplement to share news to the reader immediately when events happened. Now, in the Internet era, readers don’t want to read this kind of supplement. Anyway, Vietnam also has too much daily newspaper (most of them are big newspapers in Vietnam) with its copy online and 
e-newspapers, so this media trend has fallen quickly into oblivion.
2. Prudent steps:
After aperiodic supplements, some of newspaper in Vietnam took care to develop pediodical supplements in two ways: become an independent magazine (belong to main newspaper but have separate machine of management and circulation) either as a “gift” supplement, publishing together with main newspaper. This new trend, in fact, in the Straits Times, will be adapted with Internet Era. 
Now, my Rural Today Newspaper is working towards following this trend. We have 4 supplements, include: Humorous Village; World and Intergration; Rural Today Monthly and Bridge of Business. The oldest supplement is Humorous Village which started from 2005, The youngest one is Bridge of Business, started in Oct, 2008. These supplements are running in various ways: Humorous Village; World and Intergration developed as independent newspapers, have separate editorial and sale/marketing staff; Rural Today Monthly was developed as a magazine with separate circulation staff; Bridge of Business is a free supplement, published on Tuesdays attached with the main newspaper. But now it only has 4 pages and we are facing with too many challenges to run effectively. The way to run Bridge of Business  is being done and developed by our editor in chief and all editorial.
Through my experience from The Straits Times during my 3 months study, I have learned new trend to develop supplements, I can adapt it to my newspaper focusing on specific reader (as In, LRD…). My newspaper now serves readers in rural areas, but this concept “people live in rural” is too large. We should focus on smaller, for example: farmer; peasant; fisherman… or businessmen who are buying or selling agriculture produce… These supplements have to build content as a consultative magazine in their business. This trend can attract new readers and ads- 2 important elements to ensure existence of my newspaper.
By the way, readers- who live in rural areas do not have access to newspaper for news and information on agriculture sevices and market. Now, in Vietnam only have 3 newspapers write deeply in agriculture and the life in rural area. Our Rural Today newspaper is the most read paper by the rural people and the circulation is highest in communities and villages. (600 other newspapers mostly circulate in the urban). 
Even though my newspaper may not be able to replicate the Singapore supplement to the full, definitely, we will put the best practises in use. I hope that, my reseach project titled “Innovation in using supplements of the Straits Times” will contribute a lot of good information to my editorial on the developing way.
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